
�������������	
����	��	
��������������������������� ������	������������	
��	��������	��
����	�������	�� �������	���
����
���������	���������������� �������������������������������
	��	������������������ ��������	
���
��� � ����������	���	
������������������	��
����	��
�����������	���	������������	!���������
��� 	"�
����
	�����	��	��������	�	��	����	��	���������� ����	���!����	���!����	���!����	���!�
�"�����"�����"�����"��������������������������������� �������������������������������������������
��	���	"�
����	�����"�����������	 �����������������
"������ �
"�������
"�������
"����������	�!�������
�	�������!���������������	�����������
���	������	�� �!��"��������
���	������	���!��"��������
���	������	���!��"��������
���	������	���!��"�����	����������
��������	� �	���	��	���	��	���	��	������
��	������������	���
�
"�������!�	��	������������������
�	�����!� 
�	�����!�
�	�����!�
�	�����!���
������!�����
��������!���
������	���	� ��	���	���	���	���	���	������ ��������	
���
���  ������
����"���������	��"��������������������������������� �
������������������
��
���	�����������"����������� ������������
	

������  

“The Chamber Advantage” is just another key to the “Fr ont Door to the Community” 
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     Attention all members!   
With the year 2009 quickly approaching, the Brazoria 
Chamber of Commerce is going to publish the new 
Membership Directory very soon. 
      Our directory is an excellent advertising  
resource for our members that  is distributed to new 
coming Citizens, and individuals throughout Brazoria 
County. A directory is given to everyone who comes 
to the office and visitor center, and is also mailed to 
those who are interested in the area, and new  
members of the Chamber. The directory is available 
at all of the Chamber’s functions, and even some of 
the businesses in the Chamber keep a stack for their 
own costumers.  Thousands will see your  
business or organization’s information!  
 The directory contains a quick reference to every 
important number that one may need in Brazoria, plus 
great information on the area, the schools, health 
care, real estate and more! The easy-to-use layout, 
appealing photos, and compact size make it a great 
resource book to travel with.       
 If you are planning to advertise in this year’s  
edition, don’t hesitate!  The advertisements are due 
November 12,  2008. Do not miss this marketing  
opportunity . Call today to get a quote and find out 
how to advertise YOUR business in the 2008/2009 
Membership Directory.  
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The goal of advertising is to cost-effectively reach a large audience and  
attract customers. If done correctly, advertising can enhance the success of your 
business. Here are 10 advertising tips to pay attention to: 
 
1. Go after your target audience. An advertising campaign should be geared 
to your niche market. It is a common mistake to create generic ads that do not speak 
the language or grab the attention of your potential customers. [Watch for the article 
titled How to Identify and Reach Niche Markets for Your Business that will be  
featured in our Dec/Jan issue.]  
2. Highlight your competitive advantage. One of the keys to all  
advertising is to accentuate the pros of your company, those factors that give you 
your competitive edge. Too many ads are clever but fail to sell the benefits of the 
product or service. 
3. Establish an image. You can recognize the McDonald's arches while  
whizzing by on the highway. Likewise, there are plenty of products that you recognize 
by their packaging or logo. Image counts when it comes to advertising and promoting 
your business. Too many advertisers do not work to build a consistent image. 
[Coming to the Feb/March issue: Three Brand Identity Myths That Will Bring Your 
Business Down]  
4. You have to spend money to make money. There are ways to save 
money, but typically advertising is not the place to cut corners. It will affect sales, and 
that affects the bottom line. Successful advertising may cost some money, but that is 
because it works. [Check out More Bang for Your Advertising Buck featured in our 
upcoming April/May issue.] 
5. Advertise in the right places. Your favorite magazine, radio station, or 
even television program might not be a favorite of your audience. Know what they 
read, watch, and listen to, and advertise in media that reaches your target market. 
6. Don't allow your budget to run your advertising campaign. If you 
budget $5,000 per month for advertising, you've made it very easy from a book 
keeping perspective. However, if like most businesses you have seasonal highs and 
lows, you are spending too much money advertising during down times and not 
enough when you want to attract customers. Too many entrepreneurs do not budget 
according to their seasonal advertising needs. 
7. Diversify. It is all too common for business owners to choose the best place to 
advertise based on price and potential rate of returns and then stop. As is the case 
with investing, you do not want to put all of your eggs in one basket. Spread your 
advertising dollars around. 
8. Don't try to be everything to everyone. No product or service will  
appeal to everyone. Many business owners, including corporate executives, try to 
come up with ways to reach every market. Typically, this does not work. It can spell 
disaster for small businesses, who cannot afford to spread themselves too thin. 
Therefore, find your market and be everything you can be to that audience. 
9. Test your ads in advance. If you have the time or money to invest in focus 
groups, you should test your ads on other people. Do they understand and accept the  
message that you are trying to convey? There are other less-expensive ways to test 
your ads as well: questionnaires, for example. [The article Creating Questionnaires 
for Gathering Market Research will be featured in our June/July newsletter and can 
be helpful.] 
10. Monitor your ads. It is very easy to ask new customers or clients where 
they heard about you. As simple as this is, many entrepreneurs do not bother to do 
so. It is advantageous to know which ads generate business.  
 

Part 1 of the Advertising Series  
Look for more in following issues 

 
 

Article from www.allbusiness.com. Edited slightly for the Chamber Advantage.  
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     The Original date for  the Chamber Banquet was postponed due to 
Hurricane Ike. The delays only allowed for time to make the Banquet even 
more spectacular. All who attend can expect a memorable night filled with 
entertainment and laughter. 
     New to the event are the Corporate V.I.P tables. Those that purchase 
the table will be offered all of the exclusive V.I.P treatment, only the finest 
for our members. These tables will be allowed to decorate their table to 
promote their business, their business will be featured in a slideshow and 
in the program. The purchaser has each name at the table entered into a 
drawing for a Tiffany & Co. fine Necklace, in addition to receiving 6 free 
raffle tickets, for a chance to win a $250 gift card!. Corporate V.I.P tables 
seat six, and have prominent placement and a personal server. Show that 
your business is one of the “top dogs” and find out how to reserve your 
own Corporate V.I.P tables by calling the Chamber office.  
     We also have a wonderful selection in the silent auction. The beautiful 
items will be displayed at the Banquet, where guests may bid. This year’s 
raffle prize is also quite valuable, a $250 gift card courtesy of TDECU. 
Just in time for hunting season or the holidays!  By participating in the 
auction and raffle, you not only get the chance to walk away with a  great 
item, but you support the Brazoria Chamber of Commerce, and have 
placed a great investment into bettering local business and community. 
     Besides the wonderful food, entertainment and social atmosphere, we 
are excited to announce that Conoco Phillips and Brazoria Telephone 
Company have sponsored our guest speaker Dr. Jim Kern to share his 
insight with us. Jim Kern is a motivational speaker and author of “Build the 
Fort Today,” and travels abroad speaking at business and educational 
functions across the United States. With a Doctorate in Counselor  
Education along with extensive knowledge and expertise in business  
management and leadership; Dr. Kern is able to inspire and inform  
organizational leaders to take their business or organization to the next 
level.  
     You don’t want  to miss this wonderful night of celebration, where our 
outstanding members will be honored, entertained, motivated, catered to, 
and will be able to mingle in an elegant, yet comfortable setting. We hope 
to see you there!  
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· 1 (9 inch) unbaked pie crust 

· 2 tablespoons unsalted butter, melted 

· 1 cup cooked and mashed sweet potatoes 

· 2 eggs, beaten 

· 3/4 cup light brown sugar 

· 1/2 teaspoon ground ginger 

· 1/2 teaspoon ground cinnamon 

· 1/2 teaspoon freshly grated nutmeg 

· 1 teaspoon vanilla extract 

· 1/2 teaspoon salt 

· 1/2 cup dark corn syrup 

· 1 cup evaporated milk 

· 1 1/2 cups chopped pecans 

· 2 cups heavy whipping cream 

· 3 tablespoons confectioners' sugar 

· 1/4 cup hazelnut liqueur����
· 1/4 cup pecan halves����
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1. Preheat oven to 375 degrees F (190 degrees C). 
2. Prepare dough for one 9 inch pie. Refrigerate until ready to 

bake. 
3. Blend together the butter, sweet potatoes, eggs, brown sugar, 

ginger, cinnamon, nutmeg, vanilla, salt, corn syrup and 
evaporated milk. Pour filling into crust and sprinkle with 
chopped pecans. 

4. Bake for 40 to 45 minutes, or until inserted knife comes out 
clean. Set aside to cool. 

5. Beat together whipping cream, sugar and liqueur until soft 
        Peaks form. Top pie with whipped cream and pecan halves.       
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COMMITTEE   MEETING—OCTOBER 9, 2008 at 6:30 p.m. 
 

PARADE  ENTRY  FORMS  DUE—NOVEMBER 1, 2008 
 

PARADE  LINE-UP—NOVEMBER 11, 2008 at 10:00 a.m. (Nea r McCoy's) 
 

PARADE  BEGINS  AT 11:00 a.m.  
(for more information please call 979-236-0241) 

 

Come support the heroes of Brazoria County 



Andrew Alexander—Dido’s Seafood  
Debbie Clark—The City of Brazoria 
Becky Danford—Allied Fence Company 
Tina Dixon—Dixon Funeral Home 
Bill James—Retiree 
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Saturday 
December 6, 2008 

At the Brazoria Civic Center & Museum 
 

In 2008, Christmas in Brazoria will be an event full of the joy and nostalgia that the  
season brings. You don’t have to go far this year to find Christmas activities for the 
whole family. You will be able to shop with our craft vendors to find your loved one the 
perfect gift, feast on Holiday goodies, and find plenty to do for the little ones, and not so 
little ones. If you have never been able to experience Christmas in Brazoria, this is a 
year you do not want to miss. Be sure to check our website for details. More 
information and schedule of events coming soon!  
 

www.brazoriachamber.net 
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David Jordan—The City of Brazoria  
Melody Martin—Brazoria First Assembly 
Jerry Measells—Brazoria Library 
Jason Thomas—Brazoria Telephone Company 

Current Board Members 

New Board Members 
Paula Cissna—Lone Star Bank 

Clara Nauman—Brazoria Florist 
Sherry Kersh—Justice of the Peace, West Columbia 

Retiring Board Members 
Randy Harang—Brazoria Lumber 

Dan Swords—The Car Store 
Martha Zamora—Edward Jones Investments 



October  
3-5    River’s End Volunteer Fire Dept.  
  Fishing Tournament 
 
9  Veteran’s Day Committee Meeting 
 
10  Brazoria County Fairgrounds 70th 
  Anniversary Opening Ceremony 
 
10-18  Brazoria County Fair 
 
18   Fashion Fantasy Benefit,  
  Brazosport Health Foundation  
  
23   Alliance Lunch   
 
25   City Clean Up Day 
 
25  Ghost Stories, Brazoria Museum 
 
26   F.O.R River Raiser  
  
31   Slime Time Fall Fest,  
  Brazoria First Assembly 
 
31  Fall Festival, First Baptist Brazoria 
 

November 
4   Chamber Network Lunch  
 
8   Cars, Choirs & Quilts, 
   First Baptist Brazoria 
 
11  Brazoria County Veterans Day Parade 
 

Please contact us for more information!  
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www.brazoriachamber.net  
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 The Front Door to the Community 
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New  
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Coming  
Soon! 
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NATIONAL  MAKE  A  DIFFERENCE  DAY 
CITY OF BRAZORIA FALL CLEAN UP 

 

Take this opportunity to help a  neighbor haul off unwanted debris and trash.  Make 
a difference in your area and help Brazoria clean up. 

SATURDAY,  OCTOBER 25, 2008 
8:00 AM—2:00 PM 
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More Information: 798-6100 

BRING YOUR WATER BILL AS 
PROOF OF RESIDENCY. 

NO WATER BILL—NO ENTRY 
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REPUBLIC WASTE  
STEWARTS BUILDERS 

CITY OF BRAZORIA  
 BRAZORIA HERITAGE FOUNDATION 


